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able to expand this part of its
business through its connection
with PrimeGlobal, a large not-forprofit association of independent
accounting firms that coordinates
communications between firms in
North America, Europe, Latin America
and Asia. “We’ve started to show some
of the fruits of the seeds that have been
planted over the past couple years, in
terms of building relationships with
firms around the world,” he says.
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Other firms keep specialties in mind
when making new hires. “We’re looking
for people who bring niches we want
to get into or that expand niches we’re
already in,” says Mark Goodman, a
managing partner at Janove, LLr. “We’re
looking for people in real estate, for
example, because we have a strong real
estate niche, but we also look into niches
we’re not in that we feel will provide
growth.”

A

While most New York-area CPAs still make the case that
they are full-service firms that can assist customers in
any industry, partners increasingly see the importance
on drilling down in a few areas of expertise. When the
competition gets tough, says Mr. Schulman, “it’s good to
have areas where one can differentiate, and say, ‘We do a
better job, and here’s why.’” N

Today’s accounting students understand that they must master
not only technical skills such as financial reporting, managerial
accounting, and auditing, but also broader business concepts such as
risk management, financial investments, and real estate. As business in
New York becomes more complex, more global, and more data-driven,
the demands on educators and students intensify.

BY ALEC FOEGE
ttending college for accounting in the financial center of the
world, New York City, has its benefits, among them access
to a wider range of accounting career opportunities than
anywhere else in the world. It also can be intimidating.

(Continued on S12)

SUCCESS IS 1% INSPIRATION,
99% KNOWING WHO TO ASK.
What good is having an idea if you can’t make it a reality? Marcum has
the experience across dozens of industries to be your resource when
it’s time for action. That’s why when can-do people need things done,
they ask Marcum. marcumllp.com/crains
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Fortunately, some of the top feeder schools for New
York-area accounting firms have been honing their
academic programs and perspectives to cater to the
rapidly changing business environment. These colleges
and universities recognize that the old stereotype of
the accountant as a socially inept number-cruncher
has faded away as the nature of business has evolved.
Today’s young CPAs can pursue a variety of careers
once unimaginable to their predecessors, but to do so,
they must develop a variety of skills rarely associated
with their profession in the past.
“The accountant is no longer a back-room technician,”
says H. Fenwick Huss, dean of the Zicklin School of
Business at Baruch College, part of The City University
of New York (CUNY) system.

“What it takes to be self-sufficient in
the current climate is to have that
set of soft skills. Accounting students
really have to have a much larger
toolbox than they did before.”
To address that shift, the Zicklin School now offers
communications-intensive versions of courses in
subjects such as advanced accounting. “In the past, that

would have been a very technical, problems-oriented
course,” says Mr. Huss. “It still focuses on problems and
technical aspects, but it also has a great deal of writing
that the students have to do, presentations that they
have to make.”
While accountancy has always been regarded as a
steady, sensible occupation, it rarely has held the appeal
it currently enjoys. A previous generation of financially
adept graduates followed the big money to Wall Street
and investment banking, but the 2008 economic
crisis made such a path far less enticing. Since 2010,
the number of undergraduate and graduate students
obtaining accounting degrees at the Zicklin School has
grown by 50%.
At the Gabelli School of Business at Fordham
University in the Bronx, where a third of the
undergraduates are accounting majors, students
receive a diverse liberal arts education. “Accounting is
a profession that needs well-rounded individuals,” says
the school’s dean, Donna M. Rapaccioli. “Gone are the
days of the green-eyeshade-wearing bean-counter.”
Fordham also addresses the rapidly changing business
climate by offering courses mirroring the latest trends
in the industry, such as forensic accounting. And
in a reflection of the demands placed upon today’s
accounting professionals, Fordham’s business graduate
program offers a variety of academic options to fulfill
the 150 semester hours of education required for
CPA certification, including master’s degrees in tax or
accounting, or an MBA, which can expand students’
career options. “The majority of our accounting
graduates still begin their careers at the Big Four firms,”
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says Ms. Rapaccioli, “but there’s a growing group who
go on to hedge funds, law firms, and technology firms.”
At Pace University in Manhattan, which was founded
as an accounting school in 1906, educators take a
historical perspective on the profession, viewing today’s
innovations as part of a continuum with the past.
“Traditionally, accounting has always been one of the
most data-driven professions,” says Neil Braun, dean of
Pace’s Lubin School of Business. “Now you think about
what has happened to the world in the last decade
in terms of the volume of data generated by every
business; the digitalization of business means that all
transactions are tracked, all processes are tracked.” As a
result, up-to-date IT skills are now an accounting grad
must-have.
Along those lines, Mr. Braun says he recently asked a
recruiter from one of the Big Four accounting firms if
there were one thing he could do to make his students
more attractive to her company. She responded,
without missing a beat, “Make sure they’re certified in
advanced Excel.”
“The CPA is probably the worst-marketed professional
certification there is,” Mr. Braun says, jokingly. New
York City’s top schools for accounting are changing
that situation by informing students of their diverse
options in today’s business world.
“Today’s students are very interested in the culture of
the places they’re going to be working,” says Zicklin’s
Huss. “The firms are recognizing that as well. It’s not
just a job; it’s a whole life.” N

ROSEN SEYMOUR SHAPSS MARTIN & COMPANY LLP
VISION. SOLUTIONS. GROWTH.

FIRM OVERVIEW

Rosen Seymour Shapss Martin & Company LLP
(”RSSM”) is one of the premier middle market accounting firms in the New York Metro Area headquartered in New York City with an office in Garden
City, New York. In addition to the traditional services
of accounting, auditing, tax planning & preparation,
RSSM offers consulting services including; transaction
and financial due diligence, litigation support, forensic accounting, business valuations, mergers & acquisitions due diligence, retirement planning, estate planning, fiduciary services, employee & executive benefits,
and full service outsourcing. Our firm has historically
been heavily involved in assisting our clients in obtaining bank financing, as well as raising capital. Through
our unique experience in this ever changing global environment and contacts in this area as well as our indepth knowledge of the financial marketplace, we
work with our clients and their financial staff in preparing cash flow projections and assist in their financial requirement presentations to various financial
institutions. Additionally, we offer services on both
a national and international level through our membership in PrimeGlobal, a worldwide association of
independent accounting firms.

INDUSTRY EXPERTISE

Our clients are widely diversified and include; real estate,
manufacturing, construction, wholesalers, food & beverage, importers & distributors, apparel, publishing &
printing, insurance, broker dealers, solar energy, health-
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care, private equity funds, investment banks, secured
lenders, technology, & software companies, hedge
funds/investment partnerships, not-for-profit organizations, retail, service & trade contractors, as well as
professionals, including high net worth individuals
through our tax practice and family office practice.

THE RSSM TEAM

We have created a highly motivated team of trained
professionals and partners who respond to our clients’
requirements. Our approach is unique and our partners are totally involved with each and every client
transaction from start to finish. RSSM is also utilized
as a “reference-room” providing guidance to various
companies and institutions on subjects such as how
to monitor specialized assets, specific industry analyses, and accountingand tax issues both domestic
and foreign.

CONTACT
757 Third Avenue
New York, NY 10017

Ph: 212.303.1800
Fax: 212.755.5600
E:
W:

info@rssmcpa.com
www.rssmcpa.com

Michael Bernstein, CPA
Managing Partner

