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 Edited by   David Byrne   Durham University   and 
  Charles C Ragin   Northwestern University 

 ‘This book provides a fresh and stimulating approach 
to causal analysis in the social sciences. International 
experts provide not just the philosophical arguments 
for a case-based approach to research but also 
detailed chapters on: ‘why-to’, ‘when-to’ and ‘how-to’’
-   Professor Angela Dale, The University of Manchester  

Providing a comprehensive, critical examination 
of case-oriented research, this Handbook offers 
concrete proposals about the best research methods and provides an unparalleled 
guide to the emergence and complexity of the field.  
  April 2009 • 512 pages  
 Cloth (978-1-4129-3051-2) • £90.00 

  The SAGE Handbook of 
New Approaches in 
Management and 
Organization 

 Edited by   Daved Barry   University Nova, Lisbon   
and   Hans Hansen   Texas Tech University 

 This new volume will allow readers to stay one step 
ahead of the latest thinking. Contributors draw on 
research and practice to introduce ideas that are 
considered ‘fringe’ and controversial today, but may 
be key theoretical contributions tomorrow. 

Each chapter sets these ideas in their historical context, lays out the key theoretical 
positions taken by each new approach and makes it clear why these approaches 
are different to more mainstream concepts. 

Researchers, teachers and advanced students who are interested in the future of 
Business and Management scholarship will want to read this Handbook. 
 April 2008 • 632 pages 
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 This milestone handbook brings together an impressive 
collection of international contributions on micro and 
macro research in organizational behaviour. The 
SAGE Handbook of Organizational Behavior, 
Volume One provides students and scholars with 
an insightful and wide-reaching survey of the current 
state of the field and is an indispensible road map 
to the subject area. The second volume of The 
SAGE Handbook of Organizational Behaviour 
focuses on macro-organizational behaviour, revealing 
ways in which the person and group affect the 
organization. 
 November 2008 • 1216 pages 
 Cloth (978-1-84787-587-7) • £165.00 
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